Request for proposal / Vyzva na predloZenie ponuky

According to Act No. 343/2015 Coll. / postup podla § 117 zakona ¢. 343/2015 Z. z.

Identifika¢né udaje / Identification data

Bratislavska organizacia cestovného ruchu / Bratislava
Tourist Board

1 | Verejny obstaravatel / Customer Primacialne namestie 1

814 99 Bratislava

ICO / Registration ID: 422 590 88

Ing. lvana Hodosiova, hodosiova@enteris.sk

Kontaktna osoba pre verejné
obstaravanie

Predmet zakazky / Subject of order

Tvorba a redistriblcia odborného marketingového obsahu

3 | Nazov zakazky / Subject of order
v/ ] Creation and redistribution of the marketing content creation

Druh zakazky Siusb
(tovary/sluzby/stavebné prace/ uzoy

4 | potraviny): Services
Type of the subject

(goods/services/construction
work/ groceries):

Tvorba a redistribucia odborného marketingového obsahu

o destindcii Bratislava pre cielovu skupinu nakupcov podujati
zo zahranicia v anglickom jazyku. Specifikacia predmetu
zakazky sa nachadza v prilohe ¢islo 2. /

Strucny opis predmetu zakazky / Creation and redistribution of the marketing content

5
Description of the subject creation about destination Bratislava for buyers of the
business meetings in English language. The specification of
the subject of the request for proposal can be found in
Annex No. 2.
Predpokladana hodnota zakazk
g | Predpokladand hodnota zdkazky / | o 5c b\ o) ppH /28 296 - Eur without VAT

Predicted value of the order

Vysledok zadania zakazky / Result of the order confirmation

Zmluva, ramcova zmluva alebo
7 | objednavka / Contract, frame Ramcova zmluva / Frame contract
contract or order

Dizka trvania zmluvy
8 | v mesiacoch/ Duration of the 24 mesiacov / 24 months
frame contract in months




Kritéria na vyhodnotenie ponuk / Evaluation criteria

Ponuky

Kritérium vyhodnotenia/
Evaluation criteria

vratane

sa budld vyhodnocovat na zéaklade kritérii na

vyhodnotenie ponuk: / Bids will be avaluated on the basis of
bid evaluation criteria:

evyve

DPH (vdha 50%) / Criterion # 1 — Lowest price for the

subject of order in EUR with VAT (weight of the criterion 50%)

Kritérium ¢€.2 — kreativny ndvrh na propagaciu destinacie
(vdha 50%) / Criterion # 2
destination promotion (weight of the criterion 50%)

— creative proposal for the

Termin dodania / Date of the delivery

Termin dodanie tovaru/sluzby /
Date of the delivery of the goods
/ services

10 -
signing

24 mesiacov po podpise zmluvy / 24 months after contract

Podmienky ucasti uchadzacov / Conditions of the participants acceptation

1.
2.
Verejny obstaravatel pozaduje
predloZenie tychto
11 | dokladov/dokumentov: / 3.

Customer requires this documents

Doklad
zodpovedajice predmetu

o opravneni poskytovat sluzby
zdkazky / Proof of
authorization to provide services corresponding to

the subject of the contract

Cenova ponuka za dodanie findlneho diela v zmysle
$pecifikacie predmetu zakazky (priloha €. 1) / Price
offer for the delivery of the final work in accordance
with the specification of the subject of the contract
(Annex No. 1)

Vramci kreativneho ndvrhu uchadza¢ predlozi
prezentaciu (.ppt) kreativneho navrhu - zadanie
v rozsahu maximalne: 15 slidov. Kreativny navrh musi
obsahovat informaciu o velkosti databazy kontaktov

na ktord je uchadzac

jej
v

na nakupcov podujati,

opravneny redistribuovat obsah vratane

geografického  a Strukturdlneho  rozloZenia

percentach (corporate, asociacie atd). /

Within the creative proposal, the candidate submits
a presentation (.ppt) of the creative proposal of the
assignment in the range of maximum: 15 slides.
Creative proposal must contain the information how




large is the database of the contacts of business
meetings buyers to which the company can
redistribute the created content including its
geographical and structural percentage (corporate,
associations, etc.).

4. Najmenej 3 referencie za tvorbu destinacného
marketingu pre konkrétnu destindaciu za posledné 3
roky suvedenim objedndvatela / At least 3
references for destinatition marketing content
creation for specific destination for the last 3 years,
indicating the customer

PredloZenie ponuky / Submission of the proposal

12

Pozadovany sposob urcenia ceny
v cenovej ponuke / Required price
determination

Celkova cena v EUR, vratane DPH.

BlizSie informacie su uvedené v bode 31. tejto vyzvy.
Total price in EUR including VAT. Further information is
provided in point 31 of this proposal request.

13

Obsah ponuky / Content of the
proposal

1. Zakladné identifikatné Gdaje uchadzaca/ Basic
identification data of company

2. Doklady na preukazanie splnenia podmienok ucasti (bod
11 tejto vyzvy) / Documents proving compliance with the
condition for participation. (point 11 of this request for
proposal)

3. Navrh na plnenie kritérii (Priloha ¢.3) / Proposal to meet
the criteria (Annex No. 3)

4. Vyhlasenie uchadzaca (Priloha ¢. 4) / Statement of the
company (Annex No. 4)

14

Oznadenie ponuky / Identification
of the proposal

Heslo sutaze - ,Content Marketing Bratislava“
Password of the competition - ,Content Marketing
Bratislava“

15

Miesto a sposob dorucenia
ponuky / Place and how to deliver
the proposal

Ponuku je potrebné dorudit v lehote na predkladanie ponuk
prostrednictvom systému Josephine. Verejny obstaravatel
bude pri akejkolvek komunikacii so zaujemcami a uchadzacmi
postupovat podla § 20 zdkona o verejnom obstaravani
prostrednictvom systému elektronického obstardvania

Josephine.




The tender must be delivered within the deadline for
submission of tenders via the Josephine. In any
communication with candidates and tenderers, the Public
Procuring Entity shall proceed in accordance with Section 20
of the Public Procurement Act through the Josephine.

The manual for the Josephine system is published at this
address: https://josephine.proebiz.com/en/

Lehota na predkladanie pontik
03.08.2022, 10:00 hod.

16 | Deadli f th I
caciine o1 the proposa 3th August 2022 at 10:00

submission

Lehota vi ti k
17 | Lehotaviazanostiponuky /| 1) 5050 11 pec 2022

Expiration of the proposal validity

Vsetky vydavky spojené s pripravou, predlozenim dokladov a predlozenim cenovej ponuky znasa
18 vyhradne uchdadzac bez financného naroku voci verejnému obstaravatelovi.

All expenses connected with the preparation and delivering of the documents and price offer will
be only at the side of the participated company without any financial right towards the customer

Doplnujuce informacie / Additional information

19

V pripade potreby obstaravatel moze vysvetlit a ak to bude nevyhnutné, aj doplnit informacie
uvedené v zadavani zakazky.

If necessary, the contracting authority may explain and, if necessary, supplement the information
given in the request for proposal.

20

Ponuky predlozené po lehote na predkladanie ponuk nebudu zaradené do vyhodnotenia. / Offers
submitted after the deadline for submission of offers will not be included in the evaluation.

21

Vsetkym uchadzacom, ktori predlozZili ponuku v lehote predkladania ponuk, bude zaslané ozndmenie
o vysledku vyhodnotenia ponuk.

All tenderers who submitted tenders within the deadline for submission of tenders will be notified
of the result of the evaluation of tenders.

22

V pripade, ak Uspesny uchadzaé odstupi od svojej ponuky, verejny obstaravatel méze uzavriet
zmluvu s uchadzacom, ktory skoncil druhy alebo treti v poradi.

If the successful tenderer withdraws from his offer, the contracting authority may conclude a
contract with the tenderer who has finished second or third

23

Verejny obstaravatel si vyhradzuje pravo neprijat ponuku aj v pripade, ked sa podstatne zmenia
okolnosti, za ktorych sa verejné obstaravanie vyhlasilo, ak cenova ponuka uchadzaca bude vyssia ako
predpokladanad cena predmetu zakazky alebo ak vsetky ponuky prekrocia vysku finanénych
prostriedkov, ktoré ma obstaravatel na tento ucel vyclenené.

The contracting authority reserves the right not to accept the offer if the circumstances in which the
invitation to tender is announced have changed significantly, if the tenderer's bid is higher than the
estimated price of the subject of the contract or if all tenders exceed the funds available to the
contracting authority dedicated to this purpose.

24

Uspesnou ponukou sa stane ponuka uchadzada, ktora spini podmienky G¢asti, poziadavky na ponuku
a ziska najvyssi pocet bodov na zaklade kritérii na vyhodnotenie ponuk.

A successful tender will be the tenderer’s bid which meets the conditions for participation, the
tender requirements and obtain the highest number of points on the basis of the tender evaluation
criteria.




25

Uchadzaé predlozi cenovd ponuku na cely predmet zdkazky / The tenderer shall submit a quotation
for the whole subject of the contract.

26

Variantné riesenie sa nepripusta. / A variant solution is not allowed.

27

Ponuky sa predkladaju v slovenskom, ¢eskom alebo anglickom jazyku.
Bids are submitted in Slovak, Czech or English language.

28

Ponuky sa predkladaju v mene euro.
Bids shall be submitted in euro.

29

V tejto vyzve na predkladanie ponuk a jej prilohach su uvedené vsetky podklady na predloZenie
cenovej ponuky. Dalsie sutazné podklady sa preto neposkytuju.

This request for proposal and its annexes set out all the supporting documents for the tender.
Therefore, no additional tender documents are provided.

30

Cenové ponuky uchadzatov musia spifiat vietky néleZitosti uvedené v tejto vyzve na predkladanie
ponuk.
Bids must comply with all the particulars set out in this request for proposal.

31

Ak uchadzac nie je platcom DPH v Slovenskej republike, uvedie navrhovanu zmluvnu cenu celkom.
Na skutocnost, Ze nie je platcom DPH, upozorni v ponuke. V pripade, ak uchadza¢ ma sidlo mimo
Slovenskej republiky, uvedie sadzbu DPH v sulade s eurdpskou smernicou Rady 2006/112/ES o
spolo¢nom systéme DPH v zneni neskorsich predpisov a v sulade so slovenskym zakonom ¢.
222/2004 Z. z. o dani z pridanej hodnoty v zneni neskorsich predpisov.

If the tenderer is not a VAT payer in the Slovak Republic, he shall state the proposed contract price
in total. He will point out the fact that he is not a VAT payer in the offer. If the tenderer has its
registered office outside the Slovak Republic, he shall state the VAT rate in accordance with the
European Council Directive 2006/112/EC on the common system of VAT, as amended and with the
accordance with Slovak Act no. 222/2004 Coll. On value added tax as amended.

V Bratislave, dna 12.7.2022
In Bratislava, 12 July 2022

Ing. lvana Hodosiova

Ing. Vladimir GreZo Mag. Martin Volek — MBA, PhD.
Chairman of the board of BTB VICE - Chairman of the board of BTB

Prilohy k Vyzve na predloZenie ponuky: / Attachments to the Request for Proposal
Priloha ¢. 1 / Annex #1: Content marketing rfp 2022 24 months FINAL.xls
Priloha €. 2/ Annex #2: Specifikacia predmetu zakazky/Specification of the subject of the contract

Priloha €. 3/ Annex #3 Navrh na plnenie kritérii / Proposal to meet the criteria

Priloha €. 4/ Annex #4 Vyhlasenie uchadzacda / Statement of the company




Annex #1: Content Marketing Bratislava

Creation and redistribution of destination marketing content for 24 months

ITEM/amount

price per item /

Items No. /

TOTAL PRICE IN

English version Slovak version / slovenska verzia . . . . V EUR with VAT / celkova
jednotka / mnoZstvo | jednotkova cena pocet
cena EUR s DPH

Creation of destination marketing content, 4 articles per month [Tvorba contentu na mesacnej baze v rozsahu 4 ¢lankov za mesiac v

1 |of min extent of 8.000 character in total, copywriting and rozsahu min 8.000 znakov total, edi¢na tvorba, pisanie a korektary month 24 0,00 €
proofreading included with reach on the database vratane $irenia na databazu
digital distribution via social media = Facebook, Twitter, Distribucia cez digital a socialne média = Facebook, Twitter, Linkedin

2 ) . . L month 24 0,00 €
Linkedin on a monthly base and via newsletters na mesacénej baze a cez newslettre

3 |online sponsored posts (facebook, Linkedin, Google) pl_atena ?’eklama cez online médid (tzv "sponsored posts" na Facebook, month 24 0,00 €

Linked in a Google)

4 32::;); I;Z:ereatlon' presentation of most popular posts and news, Zriadenie microsite na prezentaciu ¢lankov, na ro¢nej baze month 24 0,00 €
production of direct emails with direct distribution to the contact |Produkcia elektronickych direct emails s priamou distribticiou na . .

5 1 direct mails max. 12 0,00 €

database - use and timing upon ad hoc need

databazu - Cerpanie a timing ad hoc podl'a potreby

TOTAL PRICE IN EUR FOR WHOLE PACKAGE / celkova cena za balik sluzieb

0,00 €




ITH BRATISLAVA
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Priloha ¢. 2: / Anex # 2

Specifikacia predmetu zakazky / Specification of the subject of the contract

Nazov zakazky / Name of the contract: Tvorba a redistriblcia odborného marketingového obsahu /
Creation and redistribution of the marketing content

Oddelenie / Department: MICE
Zodpovedny pracovnik / Responsible person: David Pobjecky, Bohdana Jelemenska

1. Identifikacia verejného obstaravatela / Identification of customer: Bratislava Tourist Board,
Primacialne nam. 1, BA

Predmet zakazky / Subject of the contract: Tvorba a redistriblcia odborného marketingového obsahu
o destindacii Bratislava pre nakupcov podujati zo zahraniéia v anglickom jazyku / Creation and
redistribution of the marketing content about destination Bratislava for buyers of the business
meetings in English language

2. Opis predmetu zakazky / Description of the subject of the contract: Tvorba a redistribucia
odborného marketingového obsahu o destindcii Bratislava pre cielovl skupinu nakupcov
podujati zo zahranicia v anglickom jazyku / Creation and redistribution of the marketing
content about destination Bratislava for buyers of the business meetings in English language

2.1 Popis, rozsah, resp. rozpis predmetu zakazky / Description and scope of the subject of
contract

Predmetom zdkazky je profesionalna tvorba odborného a relevantného marketingového obsahu -
contentu pre cielovu skupinu nakupcov podujati (MICE) v anglickom jazyku a jeho nasledné sirenie na
cielovl skupinu elektronickou formou. / Subject of the contract is professional creation of relevant
marketing contect for target group of business meetings buyers (MICE) in English language and the
redistribution to the target group electronically.

Uchadza¢ musi preto spifiat nasledovné poziadavky / Tenderer have to satisfy following
requirements:
- disponovat vlastnou databazou kontaktov na nakupcov podujati (klGéovi ,meeting planners”
z asociacného biznisu v Eurdpe, z korporatneho biznisu v Eurdpe, Specializované incentivne
agentury, DMCs a PCOs, kltiéovych eventovych organizatorov v Eurépe a medzinarodné /
regionalne verejné organizacie, ktoré organizuju eventy a konferencie / have the own
contacts database of the business meeting buyers (key meeting planners from association
segment in Europe, corporate business in Europe, specialized incentive agencies, DMCs and
PCOs, key event organizers in Europe and international / regional public organizations
organizing events and conferences)
- okrem ceny bude rovnako dolezitym kritériom (1:1) kreativny navrh obsahujuci informaciu o

databaze kontaktov, na ktoré uchadzac redistribuuje tento obsah, pricom uchadzac dolozi
tzv. media kit a informacie o velkosti a Struktire databazy / Except of the price will be the
equally important criterion (1:1) the creative proposal including information about the
database of contacts to which the tenderer can redistribute the content, the tender has to
submit media kit and information about the size and the structure of the database



ITH BRATISLAVA

saxs TOURIST BOARD

- Aplikovat a garantovat aktualne pozZiadavky ochrany osobnych Udajov v zmysle najnovse;j
regulacie GDPR na celt databazu / Use and guarantee the actual requirements of personal
data protection according to GDPR to all database

- Databdza kontaktov by mala spifiat nasledovné demografické a $trukturalne parametre/
Database of the contacts should satisfy following demographical and structural parametres :

Min 75% kontaktov je z Eurépy / Min. 75% contacts are from Europe

Min 75% kontaktov je z korporatneho segmentu a agentir/Min 75% are corporate clients
and agencies

-Propagacia na socialnych sietach (Linked in, Facebook a Twitter) musi prebiehat
prostrednictvom konta prevadzkovatela databazy (vyssi dosah) / Promotion on social media
(Linked in, Facebook, Twitter) has to be done via the account of the database owner (better
reach)

-"familiarization trip" - osobna navsteva destinacie za i¢elom oboznamenia sa s jej
atraktivitami (account manazér a senior manazér), min 1 cely pracovny den, verejny
obstaravatel ocakava, Ze tato sluzba bude zahrnuta v celkovej sume ako bezplatna polozka
(na naklady dodavatela) / "Familiarization trip" - personal visit of the destination (account
manager + senior manager of the participant), duration at least min 1 full work day. Should
be included in the package as non paid item (at supplier's expense)

Predmet verejného obstaravanie bude objednavany na dobu 24 mesiacov. / The subject of the
contract will be ordered for the 24 months.

Ceny by mali byt uvedené bez DPH, obstaravatel zaplati dar 20% podla par. 74, odts. 3 Zak 222/2004.
/ The prices to be stated without VAT, customer will pay the VAT 20% according to par. 74, odts. 3
Act 222/2004

Tvorba marketingového obsahu o destinacii
Creation of destination marketing content
Jednotka
mnoistvc{ Total Cena v EUR
# Popis / Description ltem / bez DPH / Total price
in EUR without VAT
Amount
Tvorba contentu na mesacnej baze v rozsahu 4
¢lankov za mesiac v rozsahu min 8.000 znakov total,
edi¢na tvorba, pisanie a korektury vratane Sirenia na
1 databazu mesiac
Creation of destination marketing content, 4 articles month
per month of min extent of 8.000 character in total,
copywriting and proofreading included with reach on
the database
Distribucia cez digital a socialne média = Facebook,
Twitter, Linkedin na mesacnej baze a cez newslettre .
. C . . . mesiac
2 | Digital distribution via social media = Facebook,
. . . . month
Twitter, Linkedin on a monthly base and via
newsletters
platena reklama cez online média (tzv "sponsored .
" . . mesiac
3 | posts" na Facebook, Linked in a Google)
. - . month
Online sponsored posts (facebook, Linkedin, Google)
Zriadenie microsite na prezentdciu ¢lankov .
. . . . mesiac
4 | Microsite creation, presentation of most popular month
posts and news
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Produkcia elektronickych direct emails s priamou
distribdciou na databazu - Cerpanie a timing ad hoc

5 podla potreby 1 direct
Production of direct emails with direct distribution to email
the contact database - use and timing upon ad hoc
need

Celkova cena v EUR za cely balik sluzieb

Total price in EUR for whole package 0,00 €

3. Miesto a lehota dodania predmetu zakazky / Place and date of delivery of the subject:
Miesto dodania predmetu zakazky / Place of delivery: online

Lehota dodania predmetu zakazky / Date of delivery:) : 24 mesiacov / 24 months

4. Kritérium hodnotenia ponuk / Evaluation criteria:
Vysledkom hodnotenia budu 2 kritéria:/ The evaluation will result in 2 criteria:

evyve

# 1 — Lowest price for the subject of order in EUR with VAT (weight of the criterion 50%)
Kritérium ¢.2 — kreativny ndvrh na propagaciu destinacie (vaha 50%)/Criterion # 2 — creative
proposal for the destination promotion (weight of the criterion 50%)

5. Uchadzaé v rdmci svojej ponuky predloZi / Tenderer has to submit: Specifikované vo
vyzve/specified in the request for proposal

6. Financné prostriedky z rozpoétu na predmet zakazky / Financial funds from the budget:
z dotdcie, polozky 1.11 / dotation, item 1.11

7. Uvedenie PHZ/ vysku rozpoctu vo vyzve / Estimated price / budget in the request for proposal:
ano/yes

8. Navrhovany typ zmluvy / Type of the contract: rémcova zmluva / frame contract

9. Dizka trvania zmluvného vztahu / Duration of the contract: 24 mesiacov od d&innosti zmluvy / 24
months from the moment when the contract is effective

10. Poziadavky pre nasledné spracovanie zmluvy / Requirements for the contract: tbd



